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FOR IMMEDIATE RELEASE:

memorial day weekend has sunny outlook

--------------------------------------

535,000 Visitors Expected to Spend $83 Million Over the Weekend!
Concord, New Hampshire, May 26th, 2010 – Memorial Day weekend is the fourth busiest travel weekend in New Hampshire and the unofficial start to the summer season.  According to a report by the Institute for New Hampshire Studies (INHS), both visitation and spending are expected to be up over last year, a good sign for the tourism industry in New Hampshire.  About 535,000 visitors are expected to come from out-of-state during this upcoming Memorial Day weekend, about one percent higher than last year. These visitors are anticipated to spend about $83 million, up by three percent from a year ago. Overnight trips will likely be a larger share of total trips than last year.

“Scenic drives and outdoor recreation are very popular activities in New Hampshire for the Memorial Day weekend.  State Parks, campsites and many attractions are already open and looking forward to welcoming visitors.  It’s also a great opportunity to do a little tax-free shopping and relax with family and friends,” said Alice DeSouza, Director of the NH Division of Travel and Tourism Development. 

Most Memorial Day weekend visitors will be from New England and New York State. The number of visitors from Canada will also very likely be higher than last year. Small inns and bed and breakfasts are very popular for long weekend visits during the late spring. Resorts, hotels, and motels will likely see a one percent increase in the average occupancy rate for the weekend in comparison with last year.

“We just launched our summer promotion, the NH Dream Vacation Photo Contest, and the holiday weekend is a perfect opportunity to participate,” DeSouza added.  “Plan to be in New Hampshire enjoying our beautiful scenery, state parks, sandy beaches, pristine lakes and majestic mountains.  Snap a photo with our ‘I Love it Here’ contest sign and enter to win a $2,500 NH dream vacation!”

To download a contest sign, view the official rules and see last year’s winner, go to www.nhdreamvacation.com.  For vacation ideas, including lodging offers, suggested itineraries and searchable listings by region and zip-code, check out the newly redesigned www.visitnh.gov. 

ABOUT THE DIVISION OF TRAVEL AND TOURISM DEVELOPMENT

The Division of Travel and Tourism Development, as part of the New Hampshire Department of Resources and Economic Development, works with the state’s seven travel regions to increase visitation, travel and visitor expenditures in order to expand business activity and employment throughout the state. The division is responsible for domestic and international advertising and public relations, literature publication and distribution, www.visitnh.gov administration, grant administration and research to monitor and measure the impact of travel and tourism to the state. For more information about New Hampshire tourism, call 603-271-2665 or visit www.visitnh.gov. 
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