[image: image1.jpg]R um™MB L ETRE E






North Hampton, NH – January 2010

The New Hampshire State Liquor Commission will tap Rumbletree for Marketing Support 

After a recent review of marketing & communications firms, The New Hampshire State Liquor Commission (NHSLC) has selected Rumbletree to provide a number of services including media strategy, creative development and public relations.

With more than 9 million customers a year and 78 retail locations across the state, the NHSLC offers customers some of the best values and variety of fine wines and spirits that can be found anywhere. 

“We are honored to have been chosen,” said Charlie Yeaton, Rumbletree’s President and Creative Director, “We look forward to working with NHSLC and helping them achieve their marketing goals.” 

Rumbletree will join Eisenberg, Vital and Ryze Advertising as part of the NHSLC marketing team and will begin work this month.

“Rumbletree’s exceptional creative and proven track record developing successful, results-driven campaigns was instrumental in our decision,” said John Bunnell, Division Director, Sales, Marketing, Merchandising & Distribution, “Their reputation and 20 years of experience will be an asset to NHSLC.”

Rumbletree has been providing its clients with full-service creative marketing solutions since 1990. The firm's capabilities include advertising, design, interactive solutions, direct marketing, media planning/placement and public relations offerings.

The New Hampshire State Liquor Commission (nh.gov/liquor) regulates the sale of alcohol in the state of New Hampshire. New Hampshire is one of 18 control states in the nation where the government directly controls the distribution of alcoholic beverages as well as being responsible for the regulation of alcoholic beverages. The Commission is an important source of revenue for the state, contributing over 100 million dollars to the General Fund each year.
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