FOR IMMEDIATE RELEASE
Editors Note: Photos of the evening are available upon request
 
THE MUSIC HALL HOSTS CORPORATE SPONORS
2010-2011 SEASON REVEALED TO GUESTS                 
--------------------------------------------------------------------------------
Guests Take Delight in the Honorary Season Sneak Preview
 
PORTSMOUTH, N.H., April 12, 2010—Last week, The Music Hall, the landmark Victorian theatre in downtown Portsmouth, New Hampshire, previewed for its corporate partners the upcoming season of performances and events. Representing a diverse mix of industries, from small companies to large corporations, guests viewed this rare sneak peek of events for 2010-2011 as one of the many value adds of partnering with The Music Hall.
Mingling with fellow area business leaders, invited guests were entertained in the Founders Lobby and then invited into the historic theater for a special presentation by Executive Director Patricia Lynch about the dozens of live performances and events spanning music, theater, dance, cinema, and literary arts offered in the coming season. Following the presentation, guests enjoyed the evening film production of the The Last Station.  Of the many shows previewed in Lynch’s multi-media presentation, several stood out as possible favorites for sponsorship--Ladysmith Black Mambazo-- male choral group from South Africa; Momix—a celebrated company of dancer-illusionists; and Rebirth Brass Band—a New Orleans brass band founded in 1982 by Philip Frazier.
 “Our special guests—our corporate partners–enjoy this annual privilege of being the first to hear about the upcoming season and align themselves with the shows and series they want to sponsor,” said Mary Horigan, Director of Corporate & Foundation Giving for The Music Hall. “Beyond the marketing we provide them, our partners recognize their sponsorship has importance not only to our nonprofit organization, but to the community at large.”
The 175-plus corporate partners recognize the value this investment of marketing dollars brings—opportunities ranging from inclusion in all marketing materials to on-stage recognition. A finely-tuned machine, The Music Hall markets to current and potential patrons with a host of vehicles ranging from digital communications to print and radio to television.  The partnering company and its message are in the spotlight with key demographic audiences for the duration of the program year.
Corporate partners make a conscious decision to invest marketing dollars into these sponsorships which provide operational support to The Music Hall. In addition to the marketing benefits, the partnering company is making a philanthropic choice and indirectly building community.
  “The Music Hall is a centerpiece in the community.  Portsmouth would be a different place without it.  In addition to providing incredible, big-city entertainment, The Music Hall gives people a reason to come to town, shop, eat meals out and have drinks afterward,” said Jamie Forbes, principal of 1% For the Planet and member of The Music Hall’s Corporate Partnership Committee.    “With each passing year, sponsorships are becoming more competitive.  Those who don’t attend the Sneak Preview event risk not getting a sponsorship for the show they want.”
Members of the Corporate Partnership Committee include co-chairs Elisabeth Robinson and David Hills, and
Michael Harvell, Jamie Forbes, Alyson Genovese, Barbara Henry, Julia Madden, Caleb McCann, Maxine Morse, Danny O’Brien, David Reid, David Splaine, Mary Horigan, and Meghan Durkee.
The Music Hall brings an estimated $5.5 million back to the community in a year in show-related spending. When the Treasure the Future capital campaign and its projects are completed, that impact should surge to $6.6 million annually in 2012.  The full restoration of the theater, modernization of the backstage, establishment of an endowment and extension into the Loft will transform The Music Hall into a performing arts center for the 21st Century.  Prime naming opportunities are still available for companies who participate in this once-in-a-generation campaign. 
Corporate sponsors are invited to secure programming before April 16, 2010 in order to appear in “The Music Hall Presents” brochure which is mailed to 20,000 households across New England – a great opportunity to build awareness for your firm. For more information regarding 2010-2011 sponsorship opportunities, please contact Mary Horigan at 603-433-3100 x18 or mhorigan@themusichall.org
 
About The Music Hall: An American Treasure for the Arts
The Music Hall is a nonprofit performing arts center that entertains 100,000 patrons, including 20,000 school children, annually with acclaimed film, music, theater, and dance performances. Its historic 900-seat theater, built in 1878, is the oldest in New Hampshire and designated an “American Treasure” by the U.S. Senate in the Save America’s Treasures Program administered by the National Trust for Historic Preservation and the National Park Service. Living out its mission to be an active and vital arts center for the enrichment of the Seacoast community, The Music Hall presents diverse and relevant programming, including its signature series and innovative community outreach programs, and hosts numerous community fundraisers and celebrations for the benefit of more than 40 local nonprofits.  A cultural anchor in a thriving Seacoast economy, The Music Hall and its patrons contribute $5.5 million annually to the local economy through show and visitor related spending. The Music Hall is a 501c3 tax exempt, fiscally responsible nonprofit organization, managed by a professional staff with the assistance of a dedicated volunteer Board of Trustees. The historic hall is located in Portsmouth, the seaport city recently named a “Distinctive Destination” for 2008 by National Trust for Historic Preservation and one of the “20 Best Towns in America” by Outside magazine (July 2008). For more information about The Music Hall and its schedule of events, visit 
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