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	FOR IMMEDIATE RELEASE:
nh summer visitation expected to be up 2%, spending up 4%
--------------------------------------
13.3 Million Visitors Forecasted to Spend 1.63 Billion Dollars This Summer!
Concord, New Hampshire, June 21st, 2010 – As the busy summer season officially gets underway, New Hampshire tourism officials are predicting a very strong quarter in terms of number of travelers and spending.

According to a report prepared by the Institute for NH Studies, over 13.3 million travelers are expected to New Hampshire this summer, up 2% over last year.  Direct spending by these travelers is estimated to be about 1.63 billion dollars, up 4% from summer 2009.

“Experiencing the outdoors of New Hampshire is a popular summer activity here, whether taking a scenic drive, hiking, biking, swimming in our many lakes or enjoying our ocean beaches.  Doing some tax-free shopping, checking out our many cultural and historic sites or attending fairs and festivals is also high on the list of things to do on your getaway to New Hampshire,” said Alice DeSouza, Director of NH Travel & Tourism Development.  . 

The number of overnight and extended weekend trips is anticipated to be up by 3% from last summer. Resorts, hotels, motels and inns may see a 2% increase in occupancy rates from a year ago.

Travelers to New Hampshire during the summer of 2010 are typically from New England, the Middle Atlantic States and eastern Canada, the highest priority target areas for the state's marketing programs.  The state has also been running summer television spots in New York and Massachusetts on the three playgrounds of New Hampshire: mountains, lakes, and ocean.  

“We are delighted to see an increase in the number of inquiries from Midwestern states, and other states outside the New England area such as Florida and Texas,” added DeSouza.   

The number of visitors from Canada should also be higher than for last summer. Canadians are likely to stay five to seven days during their recreation-oriented trip or will be making a halfway stop while on an automobile trip between Ontario and the Maritime Provinces. Most Canadian visitors stay in the Seacoast, White Mountains and Great North Woods travel regions. 

Along with the recent site redesign, the state tourism website (www.visitnh.gov) now has a summer look, including new photography and links to the Wine & Cheese Trails and the NH Dream Vacation Photo Contest.  Visitors to the site can look at e-book versions of both the NH State Parks Guide and the Visitors Guide.  New this year is a specialized “a la carte” feature.  The online New Hampshire Visitors Guide allows visitors to create their own personalized Visitors Guide as a PDF document that is customized based on their interests and travel plans.  This simple, easy-to-use tool includes features, regional overviews and lodging and attraction listings.  Check out the www.visitnh.gov page for suggested itineraries, events, and lodging and attraction offers.

“Get social with New Hampshire tourism!” said Tai Freligh, Communications Manager for the New Hampshire Division of Travel and Tourism Development.  “We have a new summer look on Twitter.  You can also follow us on Facebook for news, information, photos, videos and other great information about New Hampshire.  Take advantage of exclusive Facebook offers from state tourism properties and attractions by ‘liking’ the VisitNH fan page!”

ABOUT THE DIVISION OF TRAVEL AND TOURISM DEVELOPMENT
The Division of Travel and Tourism Development, as part of the New Hampshire Department of Resources and Economic Development, works with the state’s seven travel regions to increase visitation, travel and visitor expenditures in order to expand business activity and employment throughout the state. The division is responsible for domestic and international advertising and public relations, literature publication and distribution, www.visitnh.gov administration, grant administration and research to monitor and measure the impact of travel and tourism to the state. For more information about New Hampshire tourism, call 603-271-2665 or visit www.visitnh.gov. 
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