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PixelMEDIA and Atlantic Media to showcase FRIENDS Project

Giving back to the community means more than just making donations for the people at PixelMEDIA.

In fact, since starting up 16 years ago, the company that helps businesses be more effective through innovative design, technology and strategic thinking, has routinely contributed time and resources to organizations improving the lives of people.


“We’ve done a couple dozen websites for charity organizations,” said Erik Dodier, PixelMEDIA’s chief executive officer. “But it’s usually been at an arm’s length. This time we wanted to develop a true connection with the people we are helping.”

That’s where the idea for an annual “Extreme Makeover – Website Edition” was born.


Considering a handful of local non-profits, PixelMEDIA’s employees voted to transform the website of the FRIENDS Project, which for 10 years has been enhancing the lives of young adults and teenagers with disabilities by offering regular social and recreational opportunities.


As an added bonus, Atlantic Media Productions agreed to donate the production of a documentary on the FRIENDS Project, as well as a short video on the “Extreme Makeover,” said Nancy Beach, Atlantic Media’s vice president, who is a producer and editor.

“I thought, ‘What a gift,’ ” said Heidi Chase, executive director of the FRIENDS Project, a partnership between the Portsmouth School Department, parents and community members. “Now we can offer our families’ better ways to communicate through a blog, improve our calendar and make it easier for individuals to donate to our organization.”


Certainly, that is good news for those who have benefited from the organization.

“For my son, Michael, to have had the opportunities he never had before, it’s been fantastic,” said Nancy Clayburgh. “It has not only changed his life, it has changed the lives of our entire family.”


Before the FRIENDS Project, “once two o’clock hit, these kids didn’t have anything to do,” Chase said. “They didn’t have any friendships after school.”


Now, though, 21-year-old Michael Clayburgh, who has Down Syndrome, fits in activities hosted by the FRIENDS Project like basketball, Friday night “socials” and bowling, with his three part-time jobs and two volunteer opportunities.


“The FRIENDS Project is fun,” said Nathaniel Beach, 25, Beach’s son, who also has Down Syndrome. “We go to the movies, Wildcat Friends (a partnership with the University of New Hampshire), learn things like Tai Chi. We do basketball, bowling and cooking club and have socials with dancing and pizza. We have fun.”


In fact, as part of PixelMEDIA’s focus to “make a real change,” employees are attending FRIENDS Project socials to begin making real connections.

“We are so excited about the opportunity to help the FRIENDS Project become even more effective in nurturing the bonds between the families and the community,” Dodier said. “Our goal is to help the group communicate better to support their day-to-day mission, as well as their long-term fundraising goals.”

At the same time, he is confident many will be making new friends along the way.



_____________________________________________

To follow along with the process as PixelMEDIA revamps the FRIENDS Project website, log into the project blog at http://www.pixelmedia.com/blog/category/giving-back/.
